
AS/SOSC 1310 9.0 

introduction to communications 
FALL / WINTER 2007 - 2008  

 
Instructor:  Ravindra Mohabeer     
e-mail:   mohabeer@yorku.ca 
Office Hours:  Friday: 12:30-2:00 or by appointment.  
Office:   TBA 
Phone:  TBA        
 
 

Description 
This course introduces students to the study of communication. It is designed to provide a critical 
overview – or survey – of the main themes and issues in the field of communication and mass 
media. It looks at communication from both the personal and social levels and considers the 
myriad ways in which  forms and processes of communication are implicated in our knowledge 
and understanding of the world.  
 
The course is structured to introduce students to the four sub-fields of the Communication Studies 
Program -- Media and Culture, Politics and Policy, Technology and Society, and Interpersonal 
and Organizational Communication. In the first term, we will consider the roles of language, 
culture and, particularly, the mass media, in the production of meaning and the construction of 
our social environment. In the second term, we will examine the roles of the state, civil society, 
institutions, organizations, and technology in the production and distribution of culture and social 
power.  
 
Objectives 
The basic objectives and anticipated learning outcomes of the course are: i) to provide a critical 
understanding of the structures and practices of communication, and particularly the mass media; 
ii) to develop a critical understanding of communication as a cultural form; iii) to encourage the 
use and appreciation of social theory in reflecting on the study of communication and mass 
media; iv) to build an appreciation of the social political and economic dimensions of mass-
mediated communication; v) to develop an understanding of the Canadian context of mass 
communication.  
 
Format 
Two hour lecture and two hour tutorial. 
 
As this course is part of the Foundations program, lectures and assignments are designed to 
enhance students’ reading, writing, and analytic skills. Students are advised that because this is a 
9 credit course the work load is proportionately greater than that of a 6 credit course.  
 
The lectures will be supplemented with both video materials and in-class assignments to illustrate 
the relationships between personal experiences of the media and the theoretical and critical 
perspectives discussed in class.  
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Required Reading Materials 
 

Attahlla, Paul and Leslie Regan Shade. Mediascapes: New Patterns in Canadian 
Communication (2nd edition). Scarborough, Ontario: Nelson, 2006.* 
 
Grossberg, Lawrence, Ellen Wartella, and D.Charles Whitney. MediaMaking: Mass media in 
popular culture (2nd edition). Thousand Oaks, Calif.: Sage, 2006.* 
 
Lorimer, R. and M. Gasher. Mass Communication in Canada (5th edition). Toronto: Oxford 
University Press, 2004.*  
 
Reading Pack (Available in the Book Store) 
 
* Please note: Only these editions of these textbooks may be used for this course. Previous 
editions do not contain the necessary material. 

 
 
 
Evaluation 
 
Participation and Attendance     10% 
Tutorial Presentations     10% 
Group Seminar Questions    10 % 
Term Paper Outlines     10% 
End of Term Exams      30% 
Term Papers        30% 
 
Cheating on an assignment or an exam is punishable by failure of the course. 

 
Late paper penalty:  
1% (to be deducted after the paper is graded). Work late for more than 7 days, whether or not 
approved for an extension will NOT be graded and you will receive 0% for the assignment. TAs 
are discouraged from allowing any extensions. 
 
Plagiarism of any written assignment is punishable by failure of the course.  
 
NOTE:  
Students with medical conditions, physical, learning, or psychiatric disabilities may require 
accommodation in teaching style, evaluation methods and other course requirements. Students are 
encouraged to contact the Course Director and/or the appropriate university office supporting 
students with disabilities early in the term so that appropriate arrangements can be made. Failure 
to notify the Course Director of your needs in a timely manner may jeopardize the opportunity to 
arrange for academic accommodations. 
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Exams and Assignments 
 
Exams 
There will be exams at the end of each of the two terms. The exams will be comprised of multiple choice 
and short answer questions and they will cover material from the text, readings and lectures.  Rewrites 
will not be permitted.  As a general rule, deferred exams are only granted in exceptional circumstances 
with prior permission of the course director. Deferred exams will not necessarily be the same format. The 
course director will provide a study guide for each of the exams at least one week prior to the exam.  
 
Seminar  
Working in small groups, students are expected to give one seminar presentation in each of the two terms. 
Each presentation is worth 5% of the final grade. (See accompanying “Seminar Adjudication Form.”) 
Presentations should be 15-20 minutes in length and include questions for class discussion at the end of 
the presentation. Topics are to be chosen from those described on the week by week outline and must be 
presented in the week scheduled. (AV equipment requests must be made to your TA at least one week 
prior to your presentation.) 10% of the grade will be allocated to tutorial attendance and participation. An 
additional 10% of your grade will come from formal questions that you develop based on the course 
readings and hand in at the start of each tutorial. 
 
Written Assignments 
Students are required to complete three types of written assignments: i) Formal written out questions that 
demonstrate a command of and/or interaction with the course readings; ii) two term paper outlines; iii) 
two term papers.  
 
A: Weekly Questions 
You will be assigned to a group of between 3 and 4 students. Each week your group will produce 
questions based on the readings (and, to a lesser extent, the lectures) that demonstrate what you are 
learning from the readings. Your questions must demonstrate a) having read the assigned material; b) 
having spent time understanding the main arguments and finding points of interest or deficit in the 
articles; c) having discussed the material with your group to come up with a list of 2 to 5 intellectually 
significant questions that will contribute to class discussions. You are encouraged to go beyond the course 
readings. Each week, each group will submit only one list of questions and only one group member will 
be graded per week on a rotating basis – i.e. the whole group will assign one person to take the lead 
organizing the questions one week and someone else the next. Late questions will not be accepted. 
 
B: Paper Outlines 
The term paper outlines are due in Week 6 and Week 18. The outlines will be 3 pages in length and 
include: a clear thesis statement on the subject of the paper; a detailed description of the different sections 
or components of the work; an annotated bibliography of possible sources for the paper. Papers must be 
based upon at least 5 sources and include references to: a scholarly book (not a text book), a journal 
article, and a credible web based source. A detailed description of the papers and the outlines will be 
handed out in the third week of each term. 
  
C: Term papers 
Based upon the term paper outlines, students are required to complete two papers. They will both be 1750-
2000 words in length (7-8 pages) and worth 15% of the final grade The first paper is due at the beginning of 
the second to last lecture of the Fall term (November 23). The second paper is due at the beginning of the 
second to last lecture of the Winter Term (March 21). The purpose of these assignments is to help students 
more closely consider some of the concepts, ideas and terminology discussed in class and the reading. Topics 
for the papers will be drawn from a list handed out in the third week of each term.  
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AS/SOSC 1310 9.0 

introduction to communications 
Tentative Lecture Topics: Overview 
 
Term I 
 

1. Orientation and Introduction 
2. Foundations 
3. History of Communication 
4. Communication Models/Communication Theory  I 
5. Communication Models/Communication Theory  II 
6. Communication Models/Communication Theory  III 
7. Ideology 
8. From Mass Society to Popular Culture  
9. Advertising as Cultural Form  
10. Producing Content 
11. Politics and Policy: Media, Publics, Democracy, Culture, and Society 
12. Exam 

 
Term II  
 

1. Re-orientation: Cultural Industries and The Converging Mediascape  
2. Newspapers and Private Broadcasters  
3. Public Broadcasting in Canada and Beyond 
4. Film and Video: Hollywood’s World? 
5. Magazines and Book Publishing: Split Run and Run On 
6. Political Communication: Is Canada’s Media System up to the Task? 
7. Reading Week 
8. Organizational Forms 
9. Communication, Technology, and Society 
10. 23. Globalization and The Information Society 
11. 24. From NWICO to Now: Perspectives on Media Imperialism 
12. 25. Communication in Digital Age: Promises and Problematics 
13. 26. Exam 
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AS/SOSC 1310 9.0 

introduction to communications 
Lectures, Reading, and Seminar Topics 
 

Date Tentative Lecture Topics  Readings and Seminar topics  for this week 
TERM I 
Week 1  
Sept. 7 

Orientation & Introduction Read: - Lorimer and Gasher, Chapter 1. 
 
Seminar:  Review Course Outline 

Week 2 
 Sept. 21 

University Basics 
Reading Summaries 
 
Defining the Field 
 

Read: - Lorimer and Gasher, Chapter 2 
           - Ong, Walter. The Orality of Language (Reading Pack) 
 
Seminar:  Drawing upon Ong’s “The Orality of Language” and Chap. 1 of 
Lorimer and Gasher, compare some of the differences between oral and literate 
society. Do you believe that as Ong (14-15) states,  “without writing human 
consciousness cannot achieve its fuller potentials, cannot produce other 
beautiful and powerful potentials.” 

Week 3 
Sept. 28 

 
History of Communication 
 
2nd hour: researching and 
writing your term paper. 

Read: - Lorimer and Gasher, Chapter 3. 
- Grossberg et al, Chapter 2. 

 
Seminar: Drawing from this week’s readings, what is “technological 
determinism?” Provide some examples form everyday life and the media.  Do 
think this is good way to account for social change? What are some of the 
difficulties in thinking about history and social development from this 
perspective?  

Week 4 
Oct . 5 

Communication Models/ 
Communication  Theory I 
(Context) 
 
 

Read: - Lorimer and Gasher, Chapter 4. 
           - Grossberg et al, Chapter 1. 
  
Seminar: Summarize what Grossberg et al describe as the differences between 
“transmission” and “cultural” models of communication. Which do you think is 
most applicable to describing communication in Canadian society? Why?  
Consider some of the ways in which the “cultural” model might be applied to 
Canadian society.    

Week 5 
Oct. 12 

Communication Models/ 
Communication  Theory II 
(Content) 
 

Read: - Grossberg et al, Chapter 6 and 10 
 
Seminar: As discussed in this week’s reading there has been a long debate over 
the ability of media to directly influence behaviour. Outline the dimensions of 
this debate and discuss these questions: Do the media have strong direct effects 
on audiences, or are they only one aspect of a complex web of social and 
cultural relationships? What other factors might be at play here?    
See also: http://theory.org.uk/david/effects.htm 

Week 6 
Oct. 19 
 

Communication Models/ 
Communication  Theory III 
(Audience) 
 
Term paper outline due in 
tutorial 

Read: - Grossberg et al, Chapter 9. 
          - Lorimer and Gasher, Chapter 5. 
 
Seminar: As Graydon (179) points out, Media Watch has identified some 
pervasive and troubling trends in the ways in which women are portrayed in the 
media and particularly in advertising.  Using examples drawn from ads in 
magazines and other media, identify and discuss some of these trends. What do 
you think are the social forces driving these kinds of representations of women? 
See also: MediaWatch @ http://www.mediawatch.com/ 
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Week 7 
Oct. 26 

Ideology  
 
 

Read:  - Grossberg et al, Chapter 7.  
            - Solomon, Jack. “What’s in a name? The Ideology of Cultural 

Classification.” (reading Pack) 
 
Seminar:  Drawing upon this week’s reading, discuss the political and 
economic interests and forces underlying the struggle over terms such as 
“terrorist,” “drug dealer,” and “politically correct.” In particular, consider who 
or what interests benefit from the dominant meaning of these terms, as well as 
how/why this meaning has gained dominance.  

Week 8 
Nov. 2 
 

From Mass Society to 
Popular Culture 
 
 
 
 
  

Read: -  Grossberg et al: Chapter 8  
-  Attallah and  Shade, Chapter  5  
 

Seminar:  This week’s reading illustrates that there are a range of ways of 
thinking about audiences and their relationships to media. Describe and discuss 
some of these perspectives including audience as both market and commodity 
and as cultural identities represented in the media. What kinds of assumptions 
do each of these different perspectives make regarding the relationship between 
audiences and media texts?  Given these perspectives, what are some of the 
different ways in which audiences might be considered “active”?  

Week 9 
Nov. 9 

Advertising as Cultural 
Form 
 
 
. 

Read:  - Attallah and  Shade, Chapter 4 
            - Attallah and  Shade, Chapter 12 
 
Seminar:  Elliott illustrates how, through a process of “commodity fetishism,” 
Starbucks works to erase the sometimes socially unsavory origins of their 
products while, at the same time, construct a diversified “mass audience,” for 
those products.  Provide examples of how other companies use similar tactics to 
market their products. For more information, check out: 
http://www.maquilasolidarity.org/; http://www.corpwatch.org/;  
http://www.coopamerica.org/; search for “Merchants of Cool” 

Week 10 
Nov. 16 
 

 Producing Content 
 
 
 
 
 

Read:  - Grossberg et al. Chapter 3 
            - Lorimer and Gasher, Chapter 9. 
 
Recommended:  - Robert Hackett et al. “From Audience Commodity to 
Audience Community: Mass Media in B.C.”  (Reading Pack)  
 
Seminar: On balance, do newspapers and other media address their readers as 
citizens or consumers? Extending the ideas in Robert Hackett et al’s article 
regarding the commercial flavour of newspapers to magazines (especially pps, 
13-16), bring 3 or 4 different magazines to the seminar and describe and discuss 
the different ways in which the design, layout, story topics, story placement and 
story structure all illustrate the commercial character of the publication.  

Week  11 
Nov. 23 

Politics and Policy: Media, 
Publics, Democracy, 
Culture and Society 
 
Term paper due in class. 

Read: - Grossberg et al, Chapter 11. 
            - Taras, David. Media, Citizens and Democracy (Reading Pack) 
Recommended: Robert Everett and Frederick J.Fletcher. “The Mass Media and 
Political Communication in Canada.” (Reading Pack.)  
 
Seminar: While, in theory, the media are often portrayed as providing a critical 
perspective on the political arena, as Everett and Fletcher point out, “they tend 
to reinforce and legitimize rather than challenge political institutions, dominant 
political ideas, and prevailing norms.” Drawing upon this week’s reading, 
discuss some of the ways the media can be seen as operating in this manner. 
 
Review 

Week 12 
Nov. 30 

 Exam   No Tutorials 
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TERM II 
Week 13 
Jan.  11 

Re-orientation: Cultural 
Industries and the 
Converging Mediascape.  
 

Read: - Lorimer and Gasher, Chapter 7. 
          - Attallah and  Shade, Chapter 2  
            
Seminar: First term grade/work review. (See your T/A) 

Week 14 
Jan. 18 

Newspapers and Private 
Broadcasters 
 

Read: - Lorimer and Gasher, Chapter 8 
           - Attallah and  Shade, Chapter 21. 
            
Recommended:  Hackett and Gruneau et al, Paying the Piper (Reading Pack) 
 
Seminar: Ownership in Canada’s news  media is highly concentrated. Briefly 
describe the degree of concentration, the reasons behind it, and its possible 
effects on news content. What if anything can/should be done about it? Is 
lessening foreign ownership rules a viable answer to this problem. 
 
See also Senate Report on Canadian News media at: 
http://www.parl.gc.ca/39/1/parlbus/commbus/senate/com-e/tran-e/rep-
e/repfinjun06vol1-e.htm#_Toc138058302 
And Campaign for Press and Broadcast Freedom at: 
http://www.presscampaign.org/  

Week  15 
Jan. 25 

Public Broadcasting in 
Canada and Beyond 
 
 

Read: - Lorimer and Gasher, Chapter 6 
           - Attallah and  Shade, Chapter 11 
 
See Also: Our Cultural Sovereignty: The Second Century of Canadian 
Broadcasting at:  
http://www.parl.gc.ca/InfoComDoc/37/2/HERI/Studies/Reports/herirp02-e.htm 
 
Seminar: Drawing from Meisel’s article as well as other sources, discuss why 
broadcast regulation has been seen as important to Canadian culture? What are 
some of the current problems  facing such regulation? Is there a future for the 
CBC in this country? 

 Film and Video: 
Hollywood’s World?  
 
 

Read: - Attallah and  Shade, Chapter 9 
           - Magder, Ted. Film and Video Production (Reading Pack) 
 
Seminar: India has one of the most productive and successful film industries in 
the world and produces films at a fraction of the cost of  
Hollywood. Provide a brief description of “Bollywood” and compare and 
contrast it to Hollywood. 
  

Week 17 
Feb. 1  
 

Book and Magazine 
Publishing: Publish or 
Perish?  
 
Term paper outline due in 
tutorial. 
 

Read:  - Lorinc, John. Culture vs Commerce. (Reading Pack) 
            -  van Herk, Aritha. Publishing and  Perishing. (Reading Pack) 
           See also: Lorimer and Gasher, 174-178. 
 
Seminar: Drawing on this week’s reading as well as other sources, describe 
both recent and historical problems facing book publishing in Canada. What do 
you think is the biggest threat to Canadian publishing today? Why?  

Week 19 
Feb. 8  
 
 

Political Communication: Is 
Canada’s Media System up 
to the Task?  
 
 

Read: - Grossberg et al, Chapter 11 
           - Attallah and  Shade, Chapter 20. 
See Also: Robert Everett and Frederick J.Fletcher. “The Mass Media and 
Political Communication in Canada.” (In reading Pack).  
 
Seminar: Drawing upon examples in this weeks reading and other sources, 
describe and discuss three instances in which the “media lens” tended to distort 
the public’s perspective on political events or circumstances.  
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Week 18 
Feb. 15 

Class canceled. 
(Reading Week)  

Please feel free to use this time to read, you know you want to. 

Week 20 
Feb 22 
 
 

Organizational Form 
 
 

Read: - Shockley-Zalaback, “Frameworks for Understanding Organizational 
Communication.” (Reading Pack) 

            - Richmond & McCroskey. Excerpts from “Organizational 
Communication for Survival.” (Reading Pack) 

 
Seminar:  Drawing upon this week’s reading, summarize the key features of 
organizations and organizational communication. How does organizational 
communication differ interpersonal communication? How does the “Model of  
the Human Communication Process” described on page 112 of the Reading 
Pack compare with other models of communication we have looked at in the 
course? 

Week 21 
Leap day – 
are you sure 
this is a real 
day? 

Communication, 
Technology, and Society 
 

Read: - Lorimer and Gasher, Chapter 10. 
            - Ursula Franklin. Chapters 1 (Chap 3 recommended - in the library) 
Recommended:  - Menzies, H. Homo Technologicus (Reading Pack) 
 
Seminar: Summarize and discuss Ursula Franklin’s distinction between 
“prescriptive” and “holistic” technologies and, using specific examples, 
consider  how information technology is being introduced in this regard. 

Week 22 
March 7 

Globalization and the 
Information Society: 
Technology and Political 
and Economic Action  
  

Read: - Lorimer and Gasher, Chapter 11.  
           - Attallah and  Shade, Chapters 14 & 15.  
 
Seminar: Convergence may have a profound effect on both the structure of the 
Canadian media and the ways in which they represent the world. Drawing upon 
this week’s reading, as well as outside sources describe and discuss some of 
these changes as well as their possible effects. 

Week 23 
March 14 

From NWICO to Now: 
Perspectives on Technology 
and Media Imperialism 

Read: - Grossberg et al,  Chapter 13 
           - Tomlinson, John, “Cultural Imperialism” (Reading Pack). 
           -  Nordenstrang, Kaarle. “The Context: Great Media Debate” (Pack).   
 
Recommended: Mattleart, Aramand and Ariel Dorfman. How to Read Donald 
Duck: Imperialist Ideology in the Disney Comic.  (On Reserve. ) 
 
Seminar: Mattleart and  Dorfman’s “How to Read Donald Duck” is a pointed 
critique of media imperialism. Briefly summarize the argument and, with 
reference to Tomlinson, consider and critique the notion of audience assumed in 
this work.  

Week 24 
March 21 

Communication in a Digital 
Age: Promises and 
Problematics 
 
Term paper due in class 
 
Review 

Read: - Lorimer and Gasher, Chapter 12.  
           - Attallah and  Shade, Chapter 10 (Downes). 
 
Seminar: What is the debate around file sharing? (eg. Napster and its offspring 
like Kazaa.) Provide a brief overview of this issue and discuss why it has been 
seen as an important issue by so many social interests.  
 
 

Week 25  
March 28 

Exam  No tutorials 
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CAMPUS SERVICES: 
 
Foundations Computer Assistance Program (FCAP) 
Bootstrap Computer Lab in Calumet College (Room 108), fcap@yorku.ca 
 
FCAP, a computer assistance program, is available to all those taking a Foundations course (a nine-credit 
course in Social Science or Humanities).  FCAP offers access to computers and multi-media stations, 
printing and scanning facilities, individual computer tutoring, and workshops to improve computer 
literacy and computer-based critical skills. The lab is open 24/7 and staff are available to answer your 
questions from 10-2 Monday to Friday. You can also write to fcap@yorku.ca with any computer-related 
issues.  FCAP also maintains a website with information about pre-writing strategies, grammar questions, 
style guides and dictionaries, and links for ESL students and to useful on-line materials for critical skills 
development. Visit the FCAP website at http://www.yorku.ca/fcap/writinglinks.html for more information 
and current schedules.  
 
To use FCAP, students will need to activate their Foundations account through Manage My Services on 
York's Computing and Network Services website http://apps.yorku.ca 
 
Click on "Manage My Services". You will be required to log in through Passport York which is your 
'passport' to various computing services and websites at York. If you don't know or have forgotten your 
user name and password, there is a link on the login screen: "Forgot your password or username?" Click 
to reset your password online. To activate an account (also called a service), click on the ACTIVATE 
NEW SERVICE link and then click on the appropriate service to activate. NOTE: Accounts or services 
that you have already activated will appear on the left hand column of the page with a green check mark 
beside them. The steps have to be done in the order above.  It can take 15 minutes to 24 hours to become 
fully activated. If you have questions about how to set up your accounts, visit the FCAP lab.  
 
In addition to FCAP, York has several computer labs around campus or in the Scott Library which can be 
used with an Acadians-PC/MAC Labs account. To activate this account, go to Manage My Services and 
follow instructions as above.   
 
Please note that there is a computer lab just for communication studies students located at TEL3001.  
Information about access will be posted on WebCT.  You will need to activate services as above.  A pass 
for extended hours is available.  Please check the schedule posted near the door for the availability of 
monitors. 
 
 
Centre for Academic Writing  
[CAW], S329 Ross (416 736-5134). 
 
CAW offers one-on-one tutoring.  To be assigned a tutor, you must sign up well in advance. CAW also 
offers mini-workshops on topics such as "How to Develop a Thesis" and "Effective last Minute 
Revisions". These workshops happen regularly over the year and fill up quickly. Stop by the CAW to sign 
up. Link available on the course website: click on "Learning Skills" or check out their website at 
http://www.arts.yorku.ca/caw. The site also provides a variety of resources you can use online. 
http://www.arts.yorku.ca/caw/resources.html 
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CAMPUS SERVICES (continued): 
 
E-TUTOR (etutor@yorku.ca)  
 
E-tutor will comment on essay drafts. E-tutor tries to respond within one week but in periods of high 
demand it may take longer. Plan ahead so that you can take advantage of this excellent service. For 
complete directions on how to use E-tutor, go to www.arts.yorku.ca/caw/etutor.html. 
 
 
English as a Second Language Open Learning Centre (ESL-LOC)  
Vanier College 037 (416-736-2100 x 22940)  
 
The Centre is open twelve months a year to all York students, registered in degree programs, and is free 
of charge. Students may request help in any aspect of English: listening, reading, writing, and speaking. 
 
ESL-OLC offers individual tutoring by appointment and weekly workshops on topics related to the 
language needs of ESL students: Conversing in English, Understanding Lectures and Note Taking, the 
Internet for Language Learning, Reading Academic Texts, Correcting Common Grammar Errors, 
Presenting in Front of a Group, Research Skills for Essays, and Organizing and Writing Essays.  
 
Register at ESL_OLC or on the website http:/www.yorku.ca/elsolc (click the First Time Sign Up link on 
the left). Once registered, you can use the online form or visit the Centre to book space in tutorials and 
workshops.  
 
 
Counselling and Development Centre [CDC] 
145 BSB (416-736-5297) 
 
CDC offers a range of services to students including personal counselling, skill development workshops 
(on time management, stress management and test preparation) and support for those with psychiatric 
disabilities and learning disabilities (112 BSB x33409). Link available on the course website: click on 
"Learning Skills" or check out their website at http://www.yorku.ca/cdc/.  
 
Office for Persons with Disabilities  
Ross N108, 416-736-5140 
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Presentation Adjudication Form 
 
 
Names:      Section: 
 
Topic: 
 
 
 
Category I: Delivery        Comments 
 
Projection 
Clarity 
Pacing 
Visual Aids 
 
 
Category II: Structure        Comments 
 
Introduction 
Development of Argument/Discussion 
Transitions 
Conclusions 
 
 
Category III: Content        Comments 
 
Clarity of Concepts/Ideas 
Cover Assigned Topic? 
Address Questions? 
Originality?  
Use of Research/Sources 
Depth of Argument/Analysis 
 
 
 
 
Category IV: Class Discussion     Comments 
 
Questions for discussion supplied?  
Clarity 
Control and Direction of Discussion 
 
 
 
 


