
AS/SOSC 4330 6.0: Participative Communication 
 
Instructor:  Ravindra Mohabeer     
e-mail:  mohabeer@yorku.ca 
Office Hours:  Thursday 10:30-11:30.  
Office:  3040 TEL Building 
Phone:  416-736-2100 x 22646        
 
Description 
 
In the spring of 2007, two UK media scholars, David Gauntlett and William Merrin, proposed the idea 
of a ‘media studies 2.0.’ Building on the notion of a ‘web 2.0,’ Gauntlett and Merrin (separately, and 
somewhat independently), asked us to question the current status quo of media studies, indeed to 
question the ‘participative turn’ in media. Along with contributors to a slim blog, they considered what 
the difference is between ‘media studies’ and ‘new media studies.’ They challenged media studies 
scholars and students to define what we mean by and how we study and participate with media today. 
In this course we will consider the possibility of a media 2.0 and more directly the notion of the 
‘audience producer’ as an active participant in contemporary media. 
 
The course starts with a journey to what Carolyn Marvin calls the time ‘when old media were new’ to 
consider the social, technological, and political economic dimensions that allow some media to ‘stick’ 
and others to become ‘orphaned.’ Through readings, discussions, and hands on exercises, we will 
consider whether there are patterns in the ways in which participation with some technologies lead to 
adoption and/or orphaning to consider what the future of media might look like and why. 
 
The second part of the course builds on the social application of media technologies by considering the 
people who use them (and, by extension, shape them). We will examine various ways of envisioning 
the concept of audience, and will explore the changing location of audience and participation in the 
historical development of both media content and modes of delivery, both key features of a concept of 
media 2.0. We will conclude with discussions around new directions in audience participations. We 
will question whether it is still reasonable to ‘measure’ audience or whether audiences should be 
understood not for their numbers but for their co-creation of the very media that they consume, and, 
increasingly, the technologies through which this creation can occur. 
 
This course will be reading intensive, have both theory and practice components, and be highly 
participatory. Students will be assigned multiple tasks that will culminate in a portfolio of assigned 
work, reflective notes, and original research and/or production. 
 
Course Readings 
 
After we start off by reading Marc Prensky (2001) Digital Natives, Digital Immigrants all of the other 
readings for the course will be generated through class discussion and sharing. There are no defined 
texts for this course. Make no mistake, however, there WILL be reading – but we have to determine 
what, what forms, and how much together. 
 
In addition you need to have/buy a USB drive, and have access to a camera and other equipment.



Organization of the Course 
 
This course will be an interactive ‘idea workshop.’ We will explore various themes related to audience 
participations in the context of an idea of the “social construction of technology.” To do so we will 
first position ourselves as members of ‘the audience.’ Carrying forward, we will consider how 
audiences have been perceived in the past, to what end, and with what consequences. Moving forward, 
we will consider the 2.0ness of the idea of media studies 2.0 by considering the ways in which 
audiences have increasingly become media producers and participants. To achieve this level of insight, 
we will produce media of our own and then consider the ways in which others interact with it and how 
our choices both produce and constrain the audiences we seek to capture. 
 
Readings 
 
Each week will be organized around a theme with suggested readings as a starting point. The readings 
will help guide discussions and in-class activities. These readings, are, however, only a starting point 
and will change as the course evolves. 
 
Tentative Discussion Schedule 
Week 1: September 4: Introduction to the course 
Week 2: September 11: David Gauntlett on media studies 2.0 & Merrin’s media 2.0 blog 
Week 3: September 18: Marc Prensky: Digital Natives and Digital Immigrants 
Week 4: September 25: Walter Ong: “The Writer’s Audience is Always Fiction” 
Week 5: October 2: Paul Lazarsfeld & Elihu Katz on early audience studies & media effects 
Week 6: October 9: NO CLASS 
Week 7: October 16: Ien Ang: Desperately Seeking the Audience 
Week 8: October 23: Janice Radway: Reading the Romance 
Week 9: October 30: Tania Modeleski: The Rhythms of Reception 
Week 10: November 6: Ellen Seiter: Notes on a troubling interview 
Week 11: November 13: VHS versus Beta : political economy for audiences 
Week 12: November 20: Project Proposal Week 
Week 12: November 27: Project Proposal Week 
 
Term 2 
Week 1: January 8: Elvis’ birthday: lets celebrate and not come to class 
Week 2: January 15: Jenkins 
Week 3: January 22: Jenkins 
Week 4: January 29: Jenkins 
Week 5: February 5: Gauntlett: Creative Audience Studies 
Week 6: February 12: Gauntlett 
Week 7: February 19: Reading week 
Week 8: February 26: Gauntlett 
Week 9: March 4: Gauntlett 
Week 10: March 11: Projects 
Week 11: March 18: Projects 
Week 12: March 25: Projects 
Week 13: April Fools… 



Grade Determination 
The dates are absolutely firm. Please don’t ask for an exception.   
 
Media Autobiography      20%   
Due:  September 11th 
 
I ask you to make something that represents both your sense of media and your take on the location of 
media in your life. Consider the following questions before you begin: How do you understand the 
complex system caught up in the term media?  Which media dominate your life? How has media 
structured your daily routines? How is your purchasing power influenced by popular media messages? 
What media give you the most pleasure? Why? 
 
Your autobiography can take many forms; you are only limited by the limits of your imagination – and 
whatever you can produce in a digital format.  But your aim here is to make something: a media log 
that keeps track of your time and money; a mixed CD that explains why you like certain music, a 
poster that illustrates something about your relationship with media, a ‘zine that politicizes the role of 
media in your life, a web page that illustrates your understanding of the news, or what have you. Do 
not include work produced for another task or completed previously.  I am interested in seeing how 
you engage in an act of creative production within the given time limit.    
 
In this assignment, you will be graded in two areas.  First (1) you will be assigned a grade for your 
creativity, thoughtfulness, and the context of your work. Second (2) you will write a short paper briefly 
describing your project, your intention, and the implications that your work enacts.  Here, I’m looking 
for quality writing, and evidence of self-reflexive thought about you as a member of the ‘audience’.  
--------------- 
 
Case Study (individual or group)    20% 
Due: October 30th 
 
You are asked to engage in a case study of a major site of convergence where the line between 
producer and audience is blurred – where participation defines media. You can choose from YouTube, 
Facebook, Satellite Radio, iPhone, a user forum (e.g. RedFlagDeals.com, HowardForums.com, etc.), 
Threadless.com, IndyMedia.org, Wikipedia, or something of your own choosing. 
 
In your paper, you will include a descriptive component about the object under study, an analysis of 
the role of the audience as producer, research into the corporate organization of the object under study, 
an attempt to locate the case study in the new media landscape, and a section that speculates on the 
social and political economic elements that may constrain or enable the object of your case study to 
stick around in the long-term. 
--------------- 
 
Group Work and Final Portfolio    40% 
Final Portfolio Due: March 18th 
In order to understand the shifting connections between audiences and producers we will engage in 
structured experiences of being both. This will involve working in class groups that assemble and 
disassemble fluidly around projects and topics throughout the entire course. 



 
You will not be graded on what you produce or how actively you engage in being a member of the 
audience, but on a portfolio that reflects on what you learn from these experiences. 
 
You may make up your own groups, trade groups to work with friends, roommates, or other people 
with whom you might be able to meet with outside of class more frequently. I ask that you respect 
other students’ learning styles and lives. In other words, your goal is to try to work together, not to 
dominate a group to have something done your way. The assignment of group tasks is up to you, but 
you will be asked to participate in some way with all of the tasks.  It will be necessary to float from 
group to group if other groups need your skill sets. Please don’t ask me for permission, initiative is a 
crucial part of this assignment and one of the elements for which I will base my assessment.  
 
To demonstrate your commitment to class performance, there are twelve tasks that you must complete. 
‘Deadlines’ for the assigned tasks will also be negotiated throughout the year. Time will be given in 
each class to present work-in-progress and three weeks at the end of the year will be used to share the 
products of your efforts. Some of these tasks will have specific due dates—but ALL of the work will 
be handed in at the end of the year in a final portfolio. 
 
First I will describe the group tasks, then I will provide some direction about the final portfolio.   
 
ALL of the following tasks must be represented in your portfolio: 
 
1. Participative Media Studies Bibliography 
This task is relatively simple.  Build a bibliography about media studies 2.0 related information.  Do 
include your web links in this bibliography. Try to organize your bibliography around themes or other 
categories that define your understanding of the field. Keep a copy for yourself but also post it to the 
course website. Include it in your portfolio. This will grow throughout the course and inform your 
other tasks. 
 
2. Course Website Design 
If you don’t know anything about web design and implementation now is the time to teach these skills 
to yourself. This task will help you learn how to think for the web – and in turn will help you discuss 
how thinking for the web might be different than other forms of thinking, particularly as this relates to 
imaging a virtually ‘impossible to measure’ audience. In preparing a collective course website, 
consider the other required tasks as the content for your production. You must find a strategy to collect 
and organize relevant materials to put on the course website that will be helpful to us all and to others 
who may stumble upon your work. Determine the technical requirements for uploading/storing the 
material, and consider the restrictions and responsibilities of digital documentation. Here, you are 
responsible for undertaking outside academic research and developing expertise in the area of digital 
culture. Please include a detailed links page that illustrates what other websites about media studies 
you have encountered. This is a collaborative task and will require our collective efforts. In your 
portfolio, you will be required to consider how the web complicates the notion of ‘audience’ and how 
you can game the system to present an impression of credibility, or drive traffic to your site not based 
on its contents or quality but based on your knowledge of distribution. 
 
 



 
3. Blog Discussion 
Please join or set up a group to have an online discussion about the course materials and the class 
activity. The purpose of the blog is to increase your fluency with the Internet and to provide weekly 
feedback to the course. We can assume that the blog will be part of, or at least linked to the course 
website. In addition, you must all contribute to the class blog. While your own blog can be around a 
subject of your choosing, the class blog will be about participations and ‘new’ audiences. 
 
4. Film/Video Production 
That’s right, we will be making at least one short film: your topic, your camera, your production 
values. This film could be as simple as a series of interviews that you conduct on camera, or can be an 
edited selection from clips that you find from other sources.  The technical requirements are flexible 
and could be as simple as using the video component of your digital camera or going full out and using 
real production equipment – if you can get access to it. The trick is that you will be posting this/these 
video(s) on YouTube or some other location and will be asked to drive traffic to your projects. Your 
portfolio will reflect what you had to do to get traffic to see your video and will consider the problems 
that arise from the fracturing of audiences in the media studies 2.0 paradigm. What happens when 
nobody has ever heard of the thing that you think is the ‘next big thing?’ 
 
5. Podcasting  
You don’t need an iPod to think about podcasting. For this task you are to write a script that could be 
recorded and distributed as a digital file. You will record it, find a way to distribute it and then track 
what happens to it. As with the film, the goal isn’t to get the biggest audience necessarily but to see if 
you can reach the audience you intended. You will reflect on your success at reaching your audience 
and how you can be sure about it. 
 
6.  Activist Project  
Organize a flash-mob. Sponsor a set activist activities related to the study of media, like the promotion 
of Buy Nothing Day (See the Buy Nothing Day website for ideas at 
<http://www.adbusters.org/metas/eco/bnd/index.html>), Media Democracy Day (< 
www.mediademocracyday.org/>), or hold a meeting promoting free speech, campaigning against 
sweatshops, or another issue you think is important to – and for – the York University community, the 
city, or beyond. Do something. The point of this assignment is to use your power as an audience 
member to point out gaps in our information world and then become civically engaged in the political 
discourse in the world we live in and consider how the audience as producer has changed the rules of 
the game – sometimes beneficially, sometimes not.  
 
7. Documentary Film 
Bring examples of documentary films that fit what we’re talking about. They might be about media, or 
they may have inspired you as an audience member. The trick is that you have to demonstrate why you 
picked the films you did. 
 
 
Final Portfolio Presentation 
Your portfolio is the place where you provide evidence of the work you produced. For each of the 7 
required tasks write a few summary paragraphs outlining the work produced and your role in 



producing it. Include in each section supplementary materials for me to read and examine that 
demonstrate the work you contributed. This does not mean you include final products – but examples 
of your contributions throughout the year. This portfolio isn’t expected to be a showcase of your final 
products but of what you learned through making them. 
 
What I have just outlined is an example of the minimum supplementary materials to be provided.  If at 
any time you have little to provide for a given task, it is up to you to explain why in a short reflexive 
paragraph. So, for example, you might write a short paragraph explaining what supplementary 
materials you have provided, and reflect on the process of the work produced. Say a group has given 
you a difficult time, or you are the kind of person who works best alone, your portfolio will allow you 
to demonstrate your active involvement in the tasks.   
 
Please keep your portfolio organized. Provide a table of contents. The portfolio grade will be based on 
your organization, on your reflective writing, and on your ability to demonstrate critical thinking about 
the course, and contribution to the group projects. 
 
When I read through these materials I am looking to identify key points of your learning, shifts in your 
knowledge, and demonstrated critical thinking and self-reflexive thought about your learning process. I 
am interested in your participation in class and in your groups, on your learning style, and on your 
understanding of the theories of communication, media and culture.  
--------------- 
 
Last Word & Participation     20% 
Due: Last day of class or before.  
 
Throughout the year you will be doing informal presentations and participating in the learning of your 
classmates. This requires full attendance to work. The class discussion periods will not take the full 3 
hours each week and you will have built-in opportunities to work on your projects in class. You will be 
graded on how actively you contribute to other people’s presentations and how often you attend. 
 
For the last word, please write a short letter giving feedback on your participation in the course, 
reflecting on what you’ve learned and including an honest assessment of the work you put in. This is 
your opportunity to give me feedback about the course, my teaching and your learning style, and for 
you to discuss important ideas about the class as a whole.  Half of your grade will be on the written 
component, the other half will reflect your class participation and attendance. 
 
 
---------------- 
 


