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University of Guelph/Humber 
Media Studies Fall '06 
AHSS 1060 Mass Communication 
Wednesday 1:35 – 4:15 
Professor Mark Lipton (section 1) & Ravindra Mohabeer (section 2) 
liptonm@uoguelph.ca   mohabeer@yorku.ca 
Office hours: Wednesdays 11:oo – 1:oo, or by appointment 
  
Mass Communication  
Introduction 
Traditionally, the term ‘mass communication’ refers to the process of disseminating information to 
large numbers of people—the masses.  ‘Mass media’ on the other hand, refers to the means of 
carrying or communicating this material to these people.  These terms emerged as an offshoot of 
modernist tendencies to reflect the functions of the industrial revolution. But such distinctions between 
‘mass communication’ and ‘mass media’ are problematized by theories of media and culture and the 
onslaught of newer and ‘new’ technology.  Just what is it about new media that rupture the neat 
understanding of this aspect of communication? Early in the twentieth century ‘mass’ was thought to 
be an appropriate term to describe radio, for it more than other media reaches all groups of the 
population uniformly.  But the term ‘mass’ now has negative connotations in contemporary society.  It 
suggests a crowd, a huge number of people who are easily manipulated by demagogues, a group of 
people who are alienated from one and other and subsequently, a group of people who can be 
dangerous in certain situations.   Add to the mix theoretical scholarship on ‘mass society,’ ‘mass 
culture,’ and ‘mass man’ and the growing body of theory and research in this area rests under a rubric 
called media studies.  To unfold the broad and dynamic issues of contemporary media culture requires 
an analytic frame that moves from the micro- to the macro- and back, applying multidisciplinary 
methods as suited to particular texts and contexts in our mediatized culture.  As a result, this class 
examines theories of mass communication within the larger ideological frame of media studies.  
 
Media studies 
Embedded in every medium of communication there is a powerful idea, sometimes two or three 
powerful ideas.  Like language itself, a medium predisposes us to favor and value certain perspectives 
and accomplishments and to subordinate others.  All media have a philosophy, which is given 
expression in how the media makes people use their minds, in what it makes us do with our bodies, in 
how it codifies the world, in which of our senses it amplifies, in which of our emotional and intellectual 
tendencies it disregards.  By examining the interrelationships among communication, media, and 
popular culture, this course seeks to uncover some of the powerful ideas at stake in the global media 
environment.  We examine the historical and material specificity of different media technologies and 
the forms of social life they enable, engage in critical debate about media, culture and power, and 
consider problems of reading posed by specific media objects and processes, new and old.  I take the 
multi-valence of ‘media’—a term designating text and apparatus of textual transmission, content, and 
conduit—as a central problem of knowledge for the class. The major issues and methods in this 
course dissect, reflect and amplify the practices, artifacts, and philosophies of media. We consider the 
implications, functions, and impacts of media by emphasizing dominant media revolutions. The goal 
throughout is to develop the research tools, modes of reading, and forms of critical practice that help 
us aptly to describe and thereby begin to understand the increasingly mediated world in which we live.   
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New media 
The question of the ‘new’ posed by new media technologies is inevitably linked to the rise of popular 
culture(s).  What's ‘new’ is not simply ‘new’ technology, but the far-reaching impact of media.  New 
implies old and the transition suggest ever-present change. Herein lies the first lesson in media 
studies, that all media change is a Faustian bargain.  For every advantage a new medium offers there 
is always a corresponding disadvantage.  In other words, every medium of communication leaves 
something out of the totality of human experience. As a result, cultures develop other ways (i.e., other 
media, institutions, activities) to try to restore what has been left out by its predominant media. The 
advantages and disadvantages of media are never distributed evenly among the population.  This 
means that every new media benefits some and harms others. 
 
Media change 
Imagine a clock face with 60 minutes on it.  Let the clock stand for the time people have had access to 
writing systems.  The clock would thus represent something like 5,000 years, and each minute 83 
years.  On this scale, there were few significant media changes until about seven-and-a-half minutes 
ago.  At that time, the printing press came into use in Western culture.  About two minutes ago, the 
telegraph, photograph and locomotive arrived.  One-and-a-half minutes ago: the telephone, 
phonograph, rotary press, motion pictures, automobile, airplane and radio; One minute ago, the talking 
picture.  Television has appeared in the last 40 seconds, the computer in the last six, communication 
satellites in the last few seconds, along with the laser beam, language translation machines, 
interactive telecommunications, the Internet, WWW, video games, and a dozen far-reaching media 
changes. 
 
The standard reply to statements about change is that change isn't new and that it is easy to 
exaggerate its meaning.  To such replies, Nobert Weiner (1950) in The Human Use of Human Beings 
had a useful answer: the difference between a fatal and a therapeutic dose of strychnine is only "a 
matter of degree."  In other words, change isn't new: What is new is the degree of change.  As the 
clock metaphor suggests, about three minutes ago there developed a qualitative difference in the 
character of change.  Change changed.  Thus, the human situation today is without precedent.   
 
Popular Culture 
To discuss communication in the twenty-first century the term ‘popular culture’ is necessary.  We live 
in an environment that is saturated with communication experiences best described as popular culture. 
The concept of popular culture triggers different thoughts for different people. For some, the term 
represents a criticism of cultural experiences (particularly mass communication experiences that are in 
some way "mediated"), characterizing them as destructive, common, vulgar, and rude (in every sense 
of the term). For others, the concept of popular culture represents the best way to understand 
contemporary political, social, and cultural experience. As John Fiske (1989) explains in Reading the 
Popular, "culture is the constant process of producing meanings of and from our social experience, 
and such meanings necessarily produce a social identity for the people involved."   
 
Each of us has a special set of circumstances and experiences that we bring to the study of popular 
culture. A goal in this course is to develop strategies that can be used to draw on one's own individual 
potential strengths, while examining the work of others for their strengths and weaknesses. In this way, 
conversation about the environment of popular culture and mass communication may reach greater 
depths of understanding. This class seeks to bring students into the conversation, drawing frequently 
on what they already find intriguing and mysterious about their own experiences. Consider, for 
example, the following questions: How are traditions "translated" from one generation to the next? 
How can we better understand print and television news—and what it does to us? Why are so many of 
us obsessed in one way or another with material possessions, celebrity, drama, and ritual? What are 
the relationships among all of these? Students will become conversant with the structure of mass 
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communication systems, and their economic, technological and institutional dimensions.  Possible 
topics are Disney, serial novels, comic books, mall design, Hollywood, radio, corporate Internet sites 
and other cases from popular culture that students select. 
 
Students of popular culture find their starting point in a wide variety of places, from virtually anywhere 
within what Raymond Williams (1980) in Culture and Society calls our "whole way of life." We study 
popular culture—not to reach any final understanding, not because a single final explanation can be 
found, but because each partial explanation of culture makes it easier to understand parts of 
ourselves. This understanding gives more control over experience; it provides a more confident place 
from which to speak about the dynamics of mass communication and popular culture experiences in 
our culture and in the cultures of others. 
 
Required Books    [see Required Books: Lipton’s Notes & Rationales] 
Berger, John, Ways of Seeing. London: Penguin, 1972.  [ISBN: 0140135154] 
 
Hazen, Don and Winokur, Julie. We the Media -- A Citizen's Guide to Fighting for Media Democracy. 
New York: The New Press, 1997. [ISBN: 1565843800] 
 
McCloud, Scott. Understanding Comics. New York: Harper Collins, 1994. [ISBN: 006097625X] 
 
Postman, Neil. Amusing Ourselves to Death: Public Discourse in the Age of Show Business. New 
York: Penguin, 1986.  
 
Stauber, John and Rampton, Sheldon. Toxic Sludge Is Good For You: Lies, Damn Lies and the Public 
Relations Industry. Monroe MA, Common Courage Press, 1995. [ISBN: 1-56751-060-4] 
 
Important Note: Other required readings assigned in class will be made available either through the 
library or online.   Online Readings designated on the Class lecture and reading schedule are 
required. 
 
Recommended Book 
Lorimer, Rowland and Gasher, Mike. Mass Communication in Canada. (5th Edition.) Toronto: Oxford 
University Press Canada, 2004. 
 
Academic Policies 
It is the student’s responsibility to be familiar with the University’s Academic policies. These policies 
can be found at <http://www.guelphhumber.ca/cstudents/policies/index.shtml> 
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Class lecture and reading schedule   
 (lecture topics, texts and reading assignments are subject to change) 
 
September 6 
Introductions 
The Ecology of Media; Media Literacy 
 
 
September 13 
Defining the Field:  
Information Theory, Media Epistemologies, Understanding Media, Media Determinism 
Read:  Marshall McLuhan, “The Playboy interview” 
<http://heim.ifi.uio.no/~gisle/overload/mcluhan/pb.html> 
Neil Postman, Amusing Ourselves to Death 
 
 
September 20 
Mass Society and Popular Culture  
Mechanical Reproduction, the Dominant Gaze, Consumption and Advertising 
Mechanical, technological pessimism; Principles of Perception 
Read:  John Berger, Ways of Seeing 
 
 
September 27 
Representation and Ideology  
Channels, Codes and Conventions; The Languages of Media 
 
Read: Scott McCloud, Understanding Comics 
Questions about Semiotics? Recommended resource:   

Chandler, Daniel (1994): Semiotics for Beginners 
<http://www.aber.ac.uk/media/Documents/S4B/> 

  
 
October 4 
Icons, Index, Symbol: Reading Media Encoding/decoding Media Effects/Impacts 
Read:  David Gauntlett, “Ten Things Wrong with the ‘Media Effects’ Model 

<http://theory.org.uk/david/effects.htm> 
 Daniel Chandler, “Semiotics for Beginners: Encoding/decoding”  
 < http://www.aber.ac.uk/media/Documents/S4B/sem08c.html?> 
 
October 11 
Audience Studies, Meaning, Inscribing the audience onto/into media,  
The role of ideology and its position in culture 
Read: Phillip J. Hanes, “The Advantages and Limitations of a Focus on Audience in Media Studies” < 

http://www.aber.ac.uk/media/Students/pph9701.html> 
 
 
October 18 
Disjuncture and Difference in the Global Cultural Economy,Local, Global, Glocal, The Empire of Media 
Read:  John Stauber and Sheldon Rampton, Toxic Sludge is Good for You 
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October 25 
No class 
 
November 1 
Media Ownership, Notions of public, Convergence and New Media 
Read:  Don Hazen and Julie Winokur, We the Media 
 
 
November 8 
INDYMEDIA, Resistance, oppositionality, Media “by the people” Media Activism/t 
Read:  Mark Derry, “Culture Jamming: Hacking, Slashing and Sniping in the Empire of Signs” 

<http://www.levity.com/markdery/culturjam.html> 
 
 
November 15 
Communication/s History, Revolutions of Media, The Toronto School 
Read:  Twyla Gibson, “Toronto School of Communication” 
 < http://www.mcluhan.utoronto.ca/tsc_mcluhan_basic_innovations.htm> 
 
 
November 22 
Manifesto for a mediated planet, New Theory – questioning McLuhan and the traditions 
The Toronto School 
Read:  Regis Debray, “Media Manifestos:” Wired interview with Debray   
 <http://www.wired.com/wired/archive/3.01/debray.html> 
 Derrick de Kerckhove,  “McLuhan and the Toronto School of Communication” 
 < http://www.mcluhan.utoronto.ca/article_torontoschoolofcomm.htm> 
 
 
November 29 
All Questions Answered, All Answers Questioned. 
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Grade Determination 
The dates are absolutely firm. Please don’t ask for an exception.  Regardless of the circumstances, 
late or incomplete work will be severely scored. 
 
Making and Marking the Media Autobiography      10%   
Due:  September 20th   
 
I ask you to make something that represents both your sense of media and your take on the location 
of media in your life. Consider the following questions before you begin: How do you understand the 
complex system caught up in the term media?  Which media dominate your life? How has media 
structured your daily routines? How is your purchasing power influenced by popular media messages? 
What media give you the most pleasure? Why? 
 
Your autobiography can take many forms; you are only limited by the limits of your imagination.  But 
your aim here is to make something: a media log that keeps track of your time and money; a mixed 
CD that explains why your like certain music, a poster that illustrates something about your 
relationship with media, a ‘zine that politicizes the role of media in your life, a web page that illustrates 
your understanding of the news, or what have you. Do not include work produced for another task or 
completely previously.  I am interested in seeing how you engage in an act of creative production 
within the given time limit.    
 
In this assignment, you will be graded in two areas.  First (1) you will be assigned a grade for your 
creativity, and the context of your work. Second (2) you must write a short paper that briefly describes 
your project, your intention, and the political implications that your work enacts.  Here, I’m looking for 
quality writing, political intention, and evidence of self-reflexive thought.  
 
Writing           30% 
Due: November 8th  
 
You are asked to engage in a case study of some popular culture phenomena, on a subject of your 
own choosing that illustrates your understanding of semiotic analysis.  An excellent paper will make 
connections to your other class work. You must refer to at least 3 required readings in your analysis. 
You are invited to discuss your ideas with either the instructor or the TA during office hours until 
October 30th at which time we will refuse to address your last minute concerns.  Please do not email 
us lengthy arguments or questions about your project.  The goal here is for you to demonstrate 
independent, critical thinking that illustrates how well you understand the class material.     
 
Papers are required to meet the basic style requirements expected at the university level. Papers that 
do not meet these minimal college standards of excellent writing will be returned unread – graded a 
failure.  Follow the strict guidelines of paper presentation according to the style guide of your choosing, 
the MLA format is suggested.  Regardless, cite your style guide and follow it to the letter. Your paper 
MUST include a bibliography. Late paper will NOT be accepted. Please don't ask how long.  
 
Class Performance, Group Work/Participation, and Final Portfolio   40% 
Of course, students must have read all the material before class.  It is up to the student to identify the 
relevant parts of our required text. Required readings are designated on this syllabus and all materials 
will be available on reserve in the library or are provided as online resources. Students must 
demonstrate fluency in the required readings. Please prepare questions for each class and participate 
responsibly. These questions should be written out and included as part of your weekly 
agendum/response (described below).  DO attempt to discuss your intellectual progress with me or the 



 7 

course TA during office hour appointments. In addition, students are expected to undertake OUTSIDE 
RESEARCH to expand your own and your group’s knowledge. 
 
It goes without saying that a great deal of our work takes place during the scheduled class time. Don't 
be shy. Do your best to participate during our class period. Please arrive on time. If you plan to be 
absent an email the day before to the instructor and your group members is a simple respect. A 
significant portion of your grade here is my assessment of your participation in collaborative work. 
Each student must participate in several group collaborations this year – some of the assigned tasks 
must be completed collectively. This course requires committed time OUTSIDE OF CLASS not just to 
study and read in such as way as to enrich our academic experience but to work with others. If you are 
not completely prepared for this responsibility, than please don't waste our time.  
 
You may make up your own groups, trade groups to work with friends, roommates, or other people 
with whom you might be able to meet with outside of class more frequently.  If you have a problem 
with a group member you may dismiss him or her – as long as I am made aware of this situation 
beforehand.  I ask that you respect other students’ learning styles and lives. In other words, your goal 
is to try to work together, not to dominate a group to have something done your way.  The assignment 
of group tasks is up to you, but you will be asked to participate in some way with all of the tasks.  It will 
be necessary to float from group to group if other groups need your skill sets. Please don’t ask me for 
permission, initiative is a crucial part of this assignment and one of the elements for which I will base 
my assessment.  
 
To demonstrate your commitment to class performance, there are twelve tasks that you must 
complete. Deadlines for the assigned tasks will also be negotiated throughout the semester. Time will 
be given at the beginning of each class for the presentation of excellent work. Some of these tasks will 
have specific due dates—but all the work will be handed in at the end of term in a final portfolio. 
 
First I will describe the twelve tasks, then I will provide some direction about the final portfolio.   
 
ALL of the following THIRTEEN tasks must be represented in your portfolio: 
 
1. Weekly Response 
Reflect on the class discussion after each class meeting.  Write down the ideas and issues that seem 
important to you, and questions and concerns you have about the readings. Provide weekly notes 
about your progress with the other required tasks: How have you shown initiative? With whom have 
you worked? At the beginning of each class students are invited to hand in a list of questions that they 
would like addressed. These questions should emerge from your written responses. 
 
2. Media Studies Bibliography 
This task is relatively simple.  Build a bibliography about media studies.  Do include your web links in 
this bibliography.  Try to organize your bibliography around themes or other categories that define your 
understanding of the field. 
 
3. Website Design 
If you don’t know anything about web design and implementation now is the time to teach these skills 
to yourself. This task will help you learn how to think for the web – and in turn will help you discuss 
how thinking for the web might be different than other forms of thinking. In preparing this website, 
consider the other required tasks as the content for your production. You must find a strategy to collect 
and organize relevant materials to put on your and/or your group’s website, determine the technical 
requirements for uploading/storing the material, and consider the restrictions and responsibilities of 
digital documentation. Here, you are responsible for undertaking outside academic research and 
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developing expertise in the area of digital culture. Please include a detailed links page that illustrates 
what other websites about media studies you have encountered. This is a collaborative task.  You do 
not get points for working alone—be sure to form a group that you will work with throughout the term to 
develop a sophisticated website with sufficient interesting content.   
 
4. Blog Discussion 
Please join or set up a group to have an online discussion about the course materials and the class 
activity. The purpose of the blog is to increase your fluency with the Internet and to provide weekly 
feedback to the course.  In doing this work, you’ll begin to think about the non-linear means of thinking 
that result from new technology.  As well, you’ll get experience reading other blogs as models and 
have a stronger sense about the future of information technology. In 2002 there were 605.6 million 
Internet users worldwide, of which 16.8 million were in Canada.  At the very least, discuss how you, as 
a Canadian, use the Internet: what is your purpose?  
 
5. Image Curation 
In this task, you must collect several images and organize these images into a slide show.  Your goal 
here is to represent visual culture through visual means. This might involve collecting pre-existing 
images or producing original images (of the class or of the groups in process, the community, etc.). 
Remember that visual presentation isn’t just about photographs but also about ideas. The best 
collections will be organized around a theme, such as those examples in the text Ways of Seeing, and 
will include semiotic analyses of the key components of your selected images that illustrates how your 
theme works within the larger set of questions and concerns we discuss in class.  Some slides may 
only include written text, others might integrate both image and text. This slide show should stand on 
its own, with no additional verbal/spoken commentary, and will be screened in public or private given 
scheduled deadlines. Please keep these curations short: 3-5 minutes. Be sure to keep track of the 
sources for all of your images for in the future you may want to request copyright permissions.  Again, 
this is a collaborative task—you do not get points for working alone.  
 
6. Film/Video Production 
That’s right, form a group to make a short film: your topic, your camera, your production values. This 
film could be as simple as a series of interview that you conduct on camera, or can be an edited 
selection from clips that you find from other sources.  This might be an opportunity to learn I-Movie or 
Final Cut Pro, or to play with your VCR of DVD player.  Many mobile phones now have a video option 
where you can shoot and download short clips. The goal here is not to produce a feature film or 
something with high production values, but to engage in a process of collaborative production. Learn 
by doing. This film should stand on its own, with no additional verbal commentary, and will be 
screened in public or private given the group’s scheduled deadlines. Please keep these films short: 5-
10 minutes. Please keep track of your involvement in the collaboration including a detailed script and 
production notebook. 
 
7. Podcasting in the City 
You don’t need an IPod to think about podcasting. For this task you are to write a script that could be 
recorded and distributed as a digital file.  The point of the script is to look for a particular site and 
provide a brief tour.  So for example, you could look to any of Toronto’s museums and redesign the 
audio tour. Or you could research a neighbourhood in Toronto and provide an audio tour that outlines 
your research.  For this assignment, you are welcome to do something humorous, tongue-and-cheek, 
or just plain silly.  Of course, serious research might still be necessary. The goal here is to provide an 
alternative version of some institutional tour – take back the streets (and/or museums, etc.) of Toronto.  
  
8. Mapping Who Owns What? 
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The changing ownership structure of the Canadian media has been an issue of concern for some 
time.  For example: In 1970, the Special Senate Committee on Mass Media expressed concern about 
increased cross-ownership among the Canadian media and of media ownership by non-media 
conglomerates.  In 1981, the Royal Commission on Newspapers concluded that cross-ownership was 
a matter for concern in instances where cross-owned media were operating in the same market.  In 
1982, the federal government issued an Order in Council Direction, which stipulated that the CRTC 
could not issue or renew licenses to applicants effectively controlled, directly or indirectly, by the owner 
of a daily newspaper whose newspaper circulation covered a major area served (or to be served) by 
the broadcaster.  This Order was rescinded in 1985. In 1986, the Task Force on Broadcasting Policy 
noted with concern that Canada did not have a media concentration policy and called on the 
government to issue a clear statement. In June 2003, a House of Commons Heritage Committee study 
of the Canadian broadcasting system concluded that the potential problems with cross-media 
ownership make it essential “that the Government issue a clear and unequivocal policy concerning 
cross-media ownership.” This hasn’t happened yet. As a result, you must build a map of Canadian 
Media Ownership.  What are the major Canadian media groups?  What do they own and where do 
they own it?  Organize your map in such a way to include print media (i.e., newspapers and 
magazines), broadcast media (i.e., radio and television) and the Internet.  Write some commentary on 
your understanding of media ownership in Canada. 
 
9. A Timeline of Media History 
Consider the origins and subsequent changes to media practices and media technologies by making a 
timeline of media history. Through this research, you will outline major trends and debates in media 
theory paying particular attention to the distinct relationship between media history/theory/technology 
and other forms of social history/theory/technology. You will be asked to map out connections among 
these areas to show how both theory and technology emerge in historical patterns. Please make 
certain that your timeline starts with the beginning of time – and continues through at least the 19th 
century.  Timelines that focus solely on the 20th century will be considered invalid.  
 
10.  Activist Project  
Form a group to engage in some kind of activist intervention.  Organize a flash-mob. Sponsor a set 
activist activities related to the study of media, like the promotion of Buy Nothing Day (November 27th, 
See the Buy Nothing Day website for ideas at <http://www.adbusters.org/metas/eco/bnd/index.html>), 
Media Democracy Day (October 18th see < www.mediademocracyday.org/>), or hold a meeting 
promoting free speech, campaigning against sweatshops, or another issue you think is important to – 
and for – the Guelph/Humber Media Studies community. The point of this assignment is to 
demonstrate active civic engagement in the political discourse that is occurring on our campus this 
semester.  In doing so, we demonstrate our active involvement in a democratic community.   
 
11. Documentary Film 
Select a documentary film that is in some way ABOUT the study of media.  Many examples will be 
given in class and the library is a wonderful resource.  Screen the film and select a five-minute clip that 
you think should be screened during class time.  You need to include a rationale for your film and why 
we should spend class time reviewing your material.  If your film is selected, you will be asked to bring 
the film to class, cued to the appropriate scene for a five-minute projection.  You must include a review 
of the film in your final portfolio that justifies your choice, summarizes your argument, and 
demonstrates critical thought.   
 
12. Reading journal 
I’d like you to write a short response to each of the required readings.   
 
13. Self Assessment/Initiative Report 
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Write a final report that details how you think you performed this past term.  Outline how you have 
demonstrated initiative, and provide an assessment of both yourself and your participation in each of 
the group tasks.  Also, provide an assessment of the other members of your groups.   
 
Final Portfolio Presentation 
Your portfolio is the place where you provide evidence of the work you produced. For each of the 13 
required tasks write a short paragraph outlining the work produced. Include in each section 
supplementary materials for me to read and examine that demonstrate the work you contributed. This 
does not mean you include final products – but examples of your contributions throughout the 
semester. This might include (a) your weekly responses, the questions you submitted for class 
discussion, (b) your bibliography, (c) screen captures, or typed notes about your contribution to your 
website, (d) copies of your posts to the blog, (e) the images you collected and the semiotic analyzes 
you wrote, (f) your film production notes or script, (g) your notes on podcasting in the city, (h) your 
research into media ownership, (i) your research about media history, (j) your contributions to an 
activist project, (k) your documentary film review, (l) your reading journal, and (m) your self 
assessment notes.   
 
What I have just outlined in (a) through (m) is an example of the minimum supplementary materials to 
be provided.  If at any time you have little to provide for a given task, it is up to you to explain why in a 
short reflexive paragraph. So, for example, you might write a short paragraph explaining what 
supplementary materials you have provided, and reflect on the process of the work produced. Say a 
group has given you a difficult time, or you are the kind of person who works best alone.  You portfolio 
will allow you to demonstrate your active involvement in the required tasks.   
 
Please keep your portfolio organized. Provide a table of contents. The portfolio grade will be based on 
your organization, on your reflective writing, and on your ability to demonstrate critical thinking. 
 
When I read through these materials I am looking to identify key points of your learning, shifts in your 
knowledge, and demonstrated critical thinking and self-reflexive thought about your learning process. I 
am interested in your participation in class and in your groups, on your learning style, and on your 
understanding of the theories of communication, media and culture.  
 
 
Last Word          10% 
Due: November 29th  
At the end of your portfolio, please write me a personal letter. This is your opportunity to give me 
feedback about the course, my teaching and your learning style, and for you to discuss important 
ideas about the class as a whole.   
 
 
A Short Final Exam          10% 
This exam will test your knowledge of the required readings and the information provided in class 
lectures.  It will take place during the final exam period.    
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Specific Content/Learning Objectives 
On completion of this course, students will be able to:  
 
• Explain the ecology of media, how media and technology fundamentally transforms conceptions of 

culture, mind, self and society, and the relationships among new media and our fundamentally 
changing society.  

 
• Illustrate how communication is transmissive and transformative in its biases and functioning by 

providing a sense of the varying transformative natures of oral, literate and electronic media, and 
their influence on culture, society and consciousness. 

 
• Recognize and apply various models of communication, such as semiotic, mathematical, 

transactive, social tranformative, historical, consumerist, visual, political, ethical, semantic, 
perceptual, gendered, and others. Specifically, students will be able to illustrate semiotic and 
performance analysis. 

 
• Explain communication revolutions, emphasizing the beginnings of print and the social dynamics 

surrounding its incunabula.  In this, students will be able to discuss the constraints within which 
media operate or said oppositely, the degree to which the media can manipulate. 

 
• Describe the political and historical roots of media and the connections among communication and 

education, our conceptions of human rights and democracy, and current worldviews in relation to 
the worldview of the Enlightenment. As such, students will be able to describe theories of mass 
distribution of centrally produced symbolic and communication products. 

 
• Illustrate how the transactions between media and audience are dynamic interactions in which 

audience members selectively attend to certain elements and actively interpret content elements 
based on frameworks of understanding they bring to content. Specifically, students will be able to 
describe the relationship between media and the democratic right to freedom of speech, including 
frameworks for thinking about violence and pornography in the media. 

 
• Explain the function of globalization in relation to community, place and identity, the media's rule in 

enabling globalization forces, and how communication exchanges -- nationally and internationally -
- tend to be uneven and imperialistic fostering dependency.  

 
• Recognize Canadians Marshall McLuhan and Harold Innis as major communication theorists, 

along with other notable and internationally recognized scholars in the field of Media Studies. 
 
• Understand the issues of ownership and control of public and private forms of media by identifying 

the biases inherent in allowing certain sectors of society to participate as media owners. Students 
will be able to evaluate the increasing privatization and deregulation of the Canadian media by 
providing an overview of the structure of the Canadian media and how it relates to Canadian 
culture and politics, and compare Canada's orientation to the media to that of other countries, U.S. 
and others.  

 
• Explain the rationale behind Canadian-content regulations in media and explain how law and 

policy function as a principal structuring force in the Canadian communications environment.  
Students will be able to define and distinguish between the telecommunications and broadcasting 
regimes; explain the role of the CRTC and its principal functions; explain the concepts of copyright, 
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intellectual property, and reprographic rights; and discuss the future of regulations in a global and 
digital environment.    

 
• Speak with some fluency about communication, media and technology using the language and 

discourse of Media Studies by articulating various theoretical perspectives including: literary 
criticism; structuralism, semiotics, and post-structuralism; Marxist analysis and the Frankfurt 
School; effects research; British cultural studies; feminist and post colonial research; reception 
analysis; pragmatics and discourse analysis; general semantics, language and linguistics; 
qualitative and quantitative content analysis; political-economic analysis; and media form/genre 
and performance analysis so as to understand the role of language and to illustrate how definitions 
structure understanding. 

 
Guelph/Humber's General Course Learning Objectives 
On completion of this course the student will be able to: 
 

1. Define some of the roles of mass media in democratic societies; 
2. Discuss the role of media systems in a local and global context; 
3. Distinguish differences and similarities between media forms; 
4. Distinguish differences and similarities between types of media content; 
5. Demonstrate critical thinking skills by noting differences among similar seeming media; 
6. Identify the relationship between changes in media technology and media content; 
7. Appreciate how and why audiences are constructed and understood; 
8. Effectively use specific vocabulary to discuss Media Studies; 
9. Identify and evaluate a range of resources pertinent to the field of Media Studies; 
10. Understand several basic methods for undertaking Media Studies research. 

 
General skill objectives: 
On completion of this course the student will demonstrate competencies in: 
 
Reading – Students will need to take on a heavy independent reading load to complete this course. In 
addition to weekly assigned readings, students select appropriate readings outside of the course 
books to participate in class and their own research. 
 
Writing – Students have several opportunities to write in this course. In addition to a term essay, 
students also write independent analyses of readings and class experiences. All writing will conform to 
minimum college standards of writing. 
 
Personal Organization, Time Management, Resource Management – As a three hour per week 
course, students are expected to work outside of class for an additional seven hours. This includes 
weekly reading, research, group work, and class assignments. Students need to balance the demands 
of this course with other courses and outside commitments. 
 
Critical Thinking and Problem Solving – Students use their own skills to resolve issues related to 
research, reading, and writing, and to the challenges associated with collaboration.  Students are 
expected to engage with the course materials in an intensive, comparative, and detailed manner. Keep 
in mind that "critical" does not necessarily mean ‘negative’ but demonstrates active engagement in all 
aspects of the learning process. 
 
Research – For the major term essay, students need to engage in research that meets minimal 
college standards.  In other words, students must work to a level that is beyond what may have been 
required in secondary school. While online sources are acceptable, students also need to demonstrate 
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and understand of the research tools available at the library and to evaluate what types of sources are 
appropriate to answer questions. In addition, groups are expected to carry out independent research 
to develop expertise in their chosen field. 
 
Communicating Through Media – Students must demonstrate proficiency in computer mediated 
communication (e-mail, word processing, etc.). Students likely correspond with the instructor and other 
classmates via e-mail, and all assignments must be produced and stored electronically. For some 
working groups, students may also need to develop and employ web production, DTP and/or video 
production skills. 
 
Learning Values  
The student will continue to develop toward holistic maturity through: 

1. Active participation and involvement in class discussions; 
2. Independent ownership of the learning process, in part through group work; 
3. Opportunities for self-reflexive analysis of course material; 
4. Chances to express growing critical awareness via media/assignment production; 
5. An ability to access and contribute to the meaningful learning of others; 
6. An opportunity to exercise creative skills that fit within the context of the overall degree. 

 
 
University of Guelph Policy Requirements 
E-mail Communication 
As per university regulations, all students are required to check their <uoguelph.ca> e-mail account 
regularly: e-mail is the official route of communication between the university and its students. 
 
When You Cannot Meet a Course Requirement... 
When you find yourself unable to meet an in-course requirement because of illness or compassionate 
reasons, please advise the course instructor [or designated person] in writing, with your name, id#, 
and e-mail contact.  Where possible, this should be done in advance of the missed work or event, but 
otherwise, just as soon as possible after the due date, and certainly no longer than one week later.  
Note: if appropriate documentation of your inability to meet that in-course requirement is necessary, 
the course instructor, or delegate, will request it of you.  Such documentation will rarely be required for 
course components representing less than 10% of the course grade.  Such documentation will be 
required, however, for Academic Consideration for missed end-of-term work and/or missed final 
examinations.  See the undergraduate calendar for information on regulations and procedures for 
Academic Consideration.  
 
Drop Date 
The last date to drop Fall 2006 courses, without academic penalty, is Tuesday October 31st. For 
regulations and procedures for Dropping Courses, see the Undergraduate Calendar.  
 
Copies of out-of-class assignments 
Keep paper and/or other reliable back-up copies of all out-of-class assignments: you may be asked to 
resubmit work at any time. 
 
Academic Misconduct 
The University of Guelph is committed to upholding the highest standards of academic integrity and 
enjoins all members of the University community – faculty, staff, and students – to be aware of what 
constitutes academic misconduct and to do as much as possible to prevent academic offences from 
occurring.  The University of Guelph takes a serious view of academic misconduct, and it is your 
responsibility as a student to be aware of and to abide by the University’s policy.  Included in the 
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definition of academic misconduct are such activities as cheating on examinations, plagiarism, 
misrepresentation, and submitting the same material in two different courses without written 
permission from the relevant instructors.   
 
To better understand your responsibilities, read the Undergraduate Calendar 
<http://www.uoguelph.ca/undergrad_calendar/01.shtml> for a statement of Students’ Academic 
Responsibilities; also read the full Academic Misconduct Policy 
<http://www.uoguelph.ca/undergrad_calendar/08_amisconduct.shtml>.   
 
You are also advised to make use of the resources available through the Learning Commons 
<http://www.learningcommons.uoguelph.ca/> and to discuss any questions you may have with your 
course instructor, TA, or academic counselor. 
 
Instructors have the right to use software to aid in the detection of plagiarism or copying and to 
examine students orally on submitted work.  For students found guilty of academic misconduct, 
serious penalties, up to and including suspension or expulsion can be imposed.  Hurried or careless 
submission of work does not exonerate students of responsibility for ensuring the academic integrity of 
their work.  Similarly, students who find themselves unable to meet course requirements by the 
deadlines or criteria expected because of medical, psychological or compassionate circumstances 
should review the university’s regulations and procedures for Academic Consideration in the calendar 
<http://www.uoguelph.ca/undergrad_calendar/08_ac.shtml> and discuss their situation with the 
instructor and/or the program counselor or other academic counselor as appropriate. 
 
Grading System at the University of Guelph 
University of Guelph Undergraduate Calendar, Degree Regulations and Procedures (section VIII) 
 
A+ = 90-100% 
A   = 85-89  
A-  = 80-84 
 
B+ = 77-79 
B   = 73-76  
B-  = 70-72 
 
C+ = 67-69 
C   = 63-66 
C-  = 60-62  
 
D+ = 57-59 
D   = 53-56 
D-  = 50-52 
 
F  = 0-49 
 



 15 

University of Guelph, Undergraduate Degree Regulations and Procedures (Section VIII. 
Resolution 1.) 
The assignment of grades at the University of Guelph must be based on clearly defined 
standards, which are published in the Undergraduate Calendar for the benefit of faculty and 
students and that the definitions for each of the numerical grade range (letter grades) be as 
follows: 
 
80 - 100 (A) Excellent. An outstanding performance in which the student demonstrates a 
superior grasp of the subject matter, and an ability to go beyond the given material in a critical 
and constructive manner. The student demonstrates a high degree of creative and/or logical 
thinking, a superior ability to organize, to analyze, and to integrate ideas, and a thorough 
familiarity with the appropriate literature and techniques. 
 
70 - 79 (B) Good. A more than adequate performance in which the student demonstrates a 
thorough grasp of the subject matter, and an ability to organize and examine the material in a 
critical and constructive manner. The student demonstrates a good understanding of the 
relevant issues and a familiarity with the appropriate literature and techniques. 
 
60 - 69 (C) Acceptable. An adequate performance in which the student demonstrates a 
generally adequate grasp of the subject matter and a moderate ability to examine the material in 
a critical and constructive manner. The student displays an adequate understanding of the 
relevant issues, and a general familiarity with the appropriate literature and techniques. 
 
50 - 59 (D) Minimally Acceptable. A barely adequate performance in which the student 
demonstrates a familiarity with the subject matter, but whose attempts to examine the material 
in a critical and constructive manner are only partially successful. The student displays some 
understanding of the relevant issues, and some familiarity with the appropriate literature and 
techniques. 
 
0 - 49 (F) Fail. An inadequate performance. 
 
 
 
 
  
 


