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Description 

This course approaches television as a cultural form. Even though it is about TV, a 
relatively fun and innocuous object in most people's lives we will be taking a serious look at 
TV. As such we will look at television as an object of technology, an object of culture, a 
practice of business, a system of distribution, and a form of entertainment in Canada and 
around the world. The course is structured in two main parts: context and textual analysis. 
In the first section we will look at the location of television in contemporary culture. 
Taking an historical approach, we will look at the origins of television and consider it’s 
changing location on the media landscape. In the textual analysis portion, we will look at 
particular television genres and consider the impact of ‘authors’ and the basic dynamics of 
production. We will combine these two approaches by considering the audience – i.e. you 
and me – as the interface between context and texts (actual shows). In the end, we will 
think about TV as something more than the box we watch. 

Each week there will be an introductory ‘lecture’ to contextualize the week’s 
readings/topic and to profile any assignments started that week. These lectures will not 
dissect the readings directly but will help provide the context of each week’s discussion. 

Learning Objectives 

By the end of this course I anticipate that you will be able to identify the cultural location 
of television in society both historically and into the future as well as be able to discuss the 
technical, business, and entertainment aspects of television in theory and application. 

This course is not designed just as a ‘how to’ produce or provide opinions about television. 
It is a course in critical media and cultural theory. It is about asking questions and going 
beyond the surface. It is expected that all of your assignments will take a critical 
perspective on what you experience with TV and that you will go beyond the surface. 

You will be asked to read, watch TV, and do a few ‘self-experiments’ to consider TV as a 
lived experience. 

Readings 
 
All readings come from enclosed PDF articles or using online sources from the VIU Library. 

 



Course Policies: 

As well as conforming to all policies of the Media Studies department and Vancouver Island 
University this course includes the following instructor specific policies: 

Plagiarism 

I take plagiarism very seriously and hold all my students to a very high standard. If you are 
found to have represented the work of ideas of others as your own, intentionally or 
unintentionally, you will face serious consequences. Any student found to have plagiarized 
on any assignment–digital or otherwise–or paper will receive a mark of ‘0’ for that 
assignment. Any student caught plagiarizing on multiple assignments will receive a grade of 
‘F’ for the course. All incidents of plagiarism will be reported to the Dean and may result in 
further VIU sanctions. Please note that for digital assignments, industry-standard credits 
must be in place for all work, otherwise it will be considered that you are representing all 
elements of the work as your own. If it is discovered that any of the elements of the work 
are not your own, I will consider these elements plagiarized. 

Dual Submission 

Any assignment you hand in for this course must be used only for this course and no other 
course you are taking. If you hand in the same assignment or project for more than one 
course you are considered in breach of the academic honesty policy and may/will fail the 
course. 

 

Late Assignments 

Your work is DUE on the indicated due date by midnight. Work that is submitted late will 
be graded at a reduced maximum point value.  
 

Any work one week late MAY NOT RECEIVE FEEDBACK even if a grade is awarded. 
 

Any work more than one week late MAY NOT BE GRADED and awarded a grade of 0. 
 

Assignment & Passing the course 

Every student who hands in every assignment on-time and to the minimum standard stated 
exactly within the assignment description should pass the course. 

Any student who does not hand in EVERY assignment is likely to receive a final grade of F 
for the entire course. Please do hand everything in and do so on time. 

Questions 

If you have any questions about the course, my expectations, or what you should do in this 
class, please don’t hesitate to contact me via email, before or after class, or during my 
office hours. I enjoy talking to students and I hate to see students run into problems 
because of mistaken assumptions that could be easily addressed by talking to me first. 



Assignments 

◦ Assignment 1: TV in my life (20%) DUE Week 3 
◦ Assignment 2: TV Log (20%) DUE Week BEFORE Reading Week 
◦ Assignment 3: Show Critique (20%) DUE AFTER Reading Week 
◦ Assignment 4: (GROUP) TV Program Pitch (25%) DUE Week 10  
◦ Assignment 5: (GROUP) TV Pilot (15%) DUE Week 13 
◦  
Assignment Details: 
 
Assignment 1: TV in my life – short self-reflexive essay(2-4pgs) : 20% 

You are asked to write a short, personal essay outlining what you think television is and 
what role television plays/played in your life. You shall write in the first person and 
consider but not directly answer the following types of questions among others: 
 
- What KIND of TV do I watch? 
- Where / when / why / with whom do I watch? 
- How has television impacted my life? 
- How has my use of television changed over time? 
- What do I think TV is? 
 

 
Assignment 2: TV Log – various lengths – 20% 

You are asked to pick a specific TV show to watch ON A TV and not 
online/Netflix/YouTube, on DVD or in some other delivery format, and keep a log of the 
show over a period of at least 3 weeks – the longer the better. Your log will become the 
basis of your mid-term critique essay. What you keep track of will be based on what you 
have learnt through the readings about the different aspects of TV.  
 
At minimum your log should include: 
- Basic plot summaries 
- Character descriptions 
- Number and type of commercials, product placements, and adjoining shows (those 

before and after) – ‘political economy’ 
- Thoughts on the question of audience for the show (and evidence of why/how) 
- Timeslot, including changes in scheduled times 
- You might include elements of production, language use, narrative design, etc. 
- You should include other categories based on what you learn through the readings 
- You will be marked on completeness of the log, demonstration of learning based on 

the categories that you design, and thoroughness and detail 
 
 
  



Assignment 3: Show critique – 1500 to 2500 word max essay – 20% 
You will use the data generated in your TV log assignment to write an ‘academic’ form 
of criticism of your TV show - move well beyond ‘I like’ / opinion and toward a 
sophisticated analysis of what the show is about, how it functions, etc.  
 
You must provide evidence of your critique by at least referencing your TV log and, 
most likely, outside research as well. You can take any form of critical stance you’d like 
– i.e. you can decide whatever analytical stance you want to use to make sense of the 
show and you must demonstrate an appropriate academic writing style and citations. 
 
- Identify and briefly describe the show you have chosen; 
- Clearly define your perspective on the show and how your log demonstrates 

evidence to support your perspectives; 
- Offer a final assessment (i.e. draw a conclusion); and 
- Adhere to a proper writing logic (i.e. intro, body, conclusion). 

 
Assignment 4. (GROUP) TV Program Pitch – 25%  DUE between week 4 and week 9  
THIS IS A GROUP ASSIGNMENT – graded as a group (minimum of 4/maximum of 6) 
YOU MUST SCHEDULE YOUR PITCH AT LEAST ONE WEEK IN ADVANCE 

  
Conceptualize an original ‘TV show’ broadly speaking – one that could air on a 
‘traditional’ TV network or one that could air as a regular show on YouTube or some 
other streaming channel.  
 
Your concept must provide a clear outline of what the show is about (the ‘big idea’), 
it must also demonstrate a direct connection/understanding of the readings and 
lectures from class. In other words, discuss the genre and plot, the characters you 
would use, as well as the kind of messages you want to convey, and your intended 
audiences – and tie it all together into one coherent package. 
 
YOU HAVE TO CONVINCE A PANEL OF DISTINGUISHED CRITICS (me and the class) 
before you MUST get the ‘green light’ to move on to assignment 5 … making the pilot. 
  
For this assignment, you can consult any one of the innumerable websites that provide 
the necessary details or ‘templates’ for a TV pitch but you should most likely make up 
your own format. 
 
Your pitch should include:  
- Title of the show; Genre; Logline: 2 lines at the most 
- Synopsis (2 to 5 pages in length) including show Format 
- Potentially a storyboard 
- Intended audience – this is not usually included in a pitch but you need to include it 

here so as to be able to justify why you think this pitch merits attention. 
- Roles for EACH group member (‘job descriptions’ and reasons to ‘hire’ them) – again 

not typical but you have to convince us that this is the ‘right team for the job.’ 
- Budget considerations (realistic speculation works – but your pilot will receive a 

hypothetical budget based on your pitch so be realistic) – sample cost sheet TBD  
 

 



Assignment 5. (GROUP) TV Program PILOT – 15% 
THIS IS A GROUP ASSIGNMENT – no exceptions – same group as in Assignment 4 
(groups must be a minimum of 4 people and a maximum of 6) 
 
YOUR PITCH MUST BE ‘GREEN LIT’ BEFORE you move on to this assignment 
 
- Once/if your pitch gets approved you will make a pilot of not less than 5 minutes 

and no more than 22 minutes 
- Once/if your pitch gets approved you will receive a budget allotment YOU MUST 

ACCOUNT FOR YOUR ‘SPENDING’  
- Your pilot should employ the best production values available to you in your group 

and/or you will need to ‘hire’ outside helpers (using your fake budget) – you will not 
be given any special training or special dedicated access to equipment  

- EVERYONE in your group must be involved in the production (though not necessarily 
directly in the ‘hands on’ pieces but in a clearly defined role 

- Your pilot MUST correspond exactly with your pitch (within reason) 
- Your pilot MUST premiere in-class BEFORE the end of the last class … you must 

schedule your screening at least one week in advance 
- You are discouraged from ‘sharing’ your pilot with too many ‘outsiders’ before it is 

pre-screened and approved by the class/studio executive (that’s me) ;-) 
 

 
 



1. What is television?      
READ: What is Television for? (link)  
Williams, Raymond. (2003). Television: Technology and Cultural Form. London New York: 
Routledge. Pp. 1-25 – access through Ebrary (online). 
 
Meyrowitz, Joshua. (2009). We Liked to Watch: Television as Progenitor of the Surveillance 
Society. The Annals of the American Academy of Political and Social Science, 625, 32-48. 
 
DO: Watch yourself watching TV - do you do it? Where? With whom? What do you feel? Why 
do you do it? Does it come on a 'traditional TV set'?  
 
Assignment 1: TV in my Life (DUE two weeks)   	
 
 
2 What is Television?  
 
READ: William Uricchio, "The Future of a Medium Once Known as Television”  
 
WATCH: lonelygirl15, (1:1-5, 2006) http://www.youtube.com/lonelygirl15 (YouTube) 
https://www.youtube.com/playlist?list=PLF1BED25959F378B7 
 
DO: List the many ways in which you engage with TV set technology (hint, think about 
ATMs, billboards, etc.). Then list the many ways in which you engage with TV content (e.g. 
online, DVD, etc.). Which is more important? Is one TV and the other something else?  
 
Assignment 1 DUE NEXT WEEK      
Assignment 2: Start your TV log: DUE prior to reading week  
 
 
3   Media Effects  
READ: David Gauntlett, 10 Things Wrong with the Media Effects Model (link)  
 
Kids Health by Nemour, How TV Affects Your Child (link) - read this SECOND   
 
Bociurkiw, Marusya. (2008). Commentary: Put on Your Bunny Ears, Take your TV around the 
Block: Old and New Discourses of Gender and Nation in Mobile, Digital and HDTV. Canadian 
Journal of Communication, 33(3), 537-544. 
 
DO: Ask a few people what impact TV has on kids (perhaps ask if violent cartoons induce 
violence) and consider their responses after doing the readings for this week. Where do you 
fall in this debate?  
 
WATCH: (online) Flashpoint Episode 212 (link - if it doesn't work go to TV-Links and search 
for Season 2, episode 212) - it's not an ideal location to get the show but CTV removed it 
and it disappeared online otherwise. We'll talk about this next week.  
 
Assignment 1: DUE Today!     	



 
4   Feeling TV  
 
READ: Megan Boler, The Daily Show, Crossfire, and the Will to Truth (link)  
 
Robert Kubey & Mihaly Csikszentmihalyi, Television Addction is no Mere Metaphor (link) *** 
think about this as the CONTEXT of TV use not as CAUSED by TV use  
 
DO: Read the TV listings (TV Guide if you can find it) and see if you can sort the shows into 
different categories. How many can you find, what are they? Which ones 'speak to you?'  
 
WATCH: Some night time satirical 'news' show and figure out if it's comedy, information or 
variety or ??? what have you ???     	
 
 
5 How to study Television  
READ:  
Attallah, Paul. (2007). A Usable History for the Study of Television. Canadian Review of 
American Studies, 37(3), 325-349. 
 
DO: Consider the many different formulations of TV and then look at the distinction 
between watching the technology, the industry, and the content. What is TV?    	
    
 
6 TV as Business: Audience Commodity  
 
READ:  
Jermyn, Deborah, & Holmes, Sue. (2006). The Audience is Dead: Long Live the Audience! 
Critical Studies in Television, 1(1), 49-57. 
 
Poniewozik, “What The Apprentice Taught Donald Trump about Campaigning” 
 
Uberti, “Donald Trump’s Media Domination and What It Could Mean for Future Candidates” 
 
DO: Consider the commercials/ads in the shows you like the most, the ones that 'speak to 
you' and see how closely you fit with 'the market' for the products advertised - then 
consider the relationship between the show/content and the advertisements and you.      
 
7   Do your own critique  
 
READ: Visit TV critique sites (and/or YouTube/Netflix reviews, etc)   
 
DO: Try your hand at posting your critique somewhere (online or in the newspaper) - i.e. 
share it, and see what other people think of your opinions.  
 
Assignment 2: TV LOG DUE TODAY!    	
  



 
8 READING WEEK Reading Week - no classes    

 
9 TV Content: Representation & Audience 	
 
READ:  	
Roscoe, Jane. “Multi-Platform Event Television: Reconceptualizing Our Relationship with 
Television.” The Communication Review 7, no. 4 (2004): 363-69. 
 
Hirji, Faiza. (2011). Through the Looking Glass: Muslim Women on Television – An Analysis 
of 24, Lost, and Little Mosque on the Prairie. Global Media Journal – Canadian Edition, 4(2), 
33-47. 
 
DO: Watch a show you would normally NEVER watch and then think about the features of it 
that don't appeal to you - then consider the relationship between (you as) audience and the 
shows you find on TV. 	
 
Assignment 3: TV Critique DUE Today!     	
Assignment 4: FINAL DAY to present your group PITCH! 
 
 
10   Television as Culture: Domestic vs Global   
 
READ:  
 
Tate, Marsha A., & Allen, Valerie. (2003). Integrating Distinctively Canadian Elements into 
Television Drama: A Formula for Success or Failure? The Due South Experience. Canadian 
Journal of Communication, 28(1), 67-83. 
 
Byers, Michelle. (2011). Speaking about the Nation: Critiques from the Canadian Margins. 
Critical Studies in Television, 6(2), 141-153. 
 
Chalaby, Jean K. (2012). At the Origin of a Global Industry: The TV Format Trade as an 
Anglo- American Invention. Media, Culture & Society, 34(1), 36-52. 
 
Chamberlain, Daniel. “Television Interfaces.” Journal of Popular Film & Television 38, no. 
2 (2010): 84-88. 
  
DO: Watch the CBC national News for a few days (night is better than evening), and then 
follow what happens in Canadian Politics if a 'big story' breaks on the program. Consider 
also watching either a local or national news show from the US or elsewhere (live ideally). 
What are the consistencies and differences? If not the news, then watch a US based, 
‘global-based’ AND Canadian-based TV/media sources – compare and contrast ? 
 

 



11  Sharing ‘TV’  
 
READ: Shagrir, Oranit Klein. (2015). “Unveiling television's apparatus on screen as a 'para-
interactive' strategy,” Media, Culture & Society 37(5): 737-752. 
  
Buschow, Christopher; Schneider, Beate; Ueberheide, Simon. (2014). “Tweeting television: 
Exploring communication activities on Twitter while watching TV.” 
Communications: The European Journal of Communication Researchs 39(2): 129-149. DOI: 
10.1515/commun-2014-0009. 
  
Wilson, Sherryl. (2015). “In the Living Room: Second Screens and TV Audiences,” 
Television & New Media 1527476415593348, first published on August 13, 2015 as 
doi:10.1177/1527476415593348 
  
Christian, Aymar Jean. (2012). “The Web as Television Reimagined? Online Networks and 
the Pursuit of Legacy Media.” Journal of Communication Inquiry. 36(4): 340-356. 
  
DO: See where you can find TV shows online that you can also watch on air. See if there 
are differences in the two experiences.  
 
12   Television tomorrow  
 
READ:  
Strangelove, M. (2015). Post-TV : Piracy, Cord-Cutting, and the Future of Television. 
Toronto, CA: University of Toronto Press. Retrieved from 
http://site.ebrary.com/lib/viu/reader.action?ppg=103&docID=11044854&tm=148304923636
0 - Read Chapters 4 & 5 
  
DO: Download some TV content, or watch TV on your phone or streamed online, or PVR 
something, or rent a DVD of a TV series, or unplug your cable and try using 'rabbit ears' to 
get a signal and then consider the value of the physical TV set you may have at home and 
think back to (or ask about) a time before the Internet.  
 
Continue working on your PILOT if you got the green light      
 
13   Examples of Critique  
READ: Ravindra Mohabeer, `Changing Faces: What Happened When Degrassi Switched to 
CTV' (download link below)  
 
DO: Read other 'professional' critiques and make sure to move beyond 'I like' or 'It's good' 
and into a serious breakdown of the show you watched into it's many moving parts when 
writing your final paper.  
 
Finalize your PILOT      

 
14 Final Week to hand in ALL ASSIGNMENTS  
DO: Share what you've discovered about TV with those who you know who also watch TV ... 
but not while you're watching a show together or else you'll end up watching alone J 


